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This study investigates the relationship between 
gender and the use of digital learning platforms, 
focusing on various aspects such as accessibility, user-
friendliness, motivation, engagement, and overall 
knowledge enhancement. The research aims to 
understand whether gender influences learners’ 
perceptions and experiences with digital educational 
tools. Data were collected from 175 respondents, out of 
which 172 valid responses were analyzed using SPSS 
software. Statistical tools including Chi-square tests 
and Pearson’s correlation were applied to test thirteen 
hypotheses relating gender with different variables of 
digital learning. The results revealed that twelve out of 
thirteen hypotheses showed a significant relationship 
between gender and digital learning factors (p < 0.05), 
while one variable, “analysis of multiple perspectives,” 
was found to be insignificant (p > 0.05). The highest 
correlation was observed between gender and 
engagement through interactive features (r = .475), 
indicating a strong positive relationship. Moderate 
positive relationships were also found for user-
friendliness, logical reasoning, and confidence in 
evaluating information credibility. However, overall 
knowledge enhancement showed no meaningful 
relationship (r = –0.010). The findings suggest that 
while gender differences exist in engagement styles, 
motivation, and platform interaction, the ultimate 
learning outcomes remain largely similar. The study 
highlights the importance of gender-sensitive design 
and instructional strategies in digital education. It also 
emphasizes the need for inclusive digital 
environments that cater equally to all learners, 
regardless of gender 
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INTRODUCTION 
In the 21st century, education has witnessed a paradigm shift driven by 

the rapid growth of digital technologies. The emergence of digital learning 
platforms has transformed traditional teaching and learning models, offering 
learners unlimited access to information, interactive tools, and collaborative 
spaces. Generation Z, often referred to as “digital natives,” has been at the 
forefront of this transformation. Having grown up surrounded by smartphones, 
computers, and internet-based applications, this generation possesses a natural 
affinity for technology. Their learning behaviors, preferences, and problem-
solving approaches are deeply influenced by digital exposure, making them ideal 
subjects for understanding the impact of technology on education (Vidani, 2015). 
Digital learning platforms—such as Coursera, Byju’s, Unacademy, and Khan 
Academy—have revolutionized education by enabling flexibility, interactivity, 
and self-paced learning. These platforms not only facilitate the dissemination of 
knowledge but also promote essential cognitive skills such as critical thinking, 
logical reasoning, and analytical evaluation (Vidani, 2015). In an era 
characterized by information abundance, the ability to think critically and 
evaluate data objectively has become a vital skill for learners (Vidani & Solanki, 
2015). Similarly, knowledge enhancement through digital means enables 
students to extend their learning beyond classrooms, integrating global 
perspectives and real-world applications into their academic pursuits (Vidani, 
2015). 

Globally, researchers have recognized that digital learning platforms 
enhance engagement and foster higher-order thinking skills. Studies by Oskarita 
and Arasy (2024) and Tang (2024) indicate that interactive technologies and smart 
learning tools significantly improve learners’ problem-solving and reasoning 
capabilities. Digital collaboration tools, adaptive learning systems, and AI-driven 
feedback mechanisms encourage students to reflect, analyze, and synthesize 
information—core elements of critical thinking. Furthermore, research by 
Espinoza-Cedeño et al. (2024) highlights how gamified and simulation-based 
platforms enhance logical thinking and cognitive flexibility, making learning 
more personalized and effective (Vidani, 2015). 

Within the Indian context, digital learning has expanded rapidly, 
especially after the COVID-19 pandemic, which accelerated the integration of 
technology into mainstream education (Solanki & Vidani, 2016). Government 
initiatives such as “Digital India” and the rise of affordable smartphones and 
internet access have made e-learning a viable mode for millions of students. 
Ahmedabad, a leading educational hub in Gujarat, represents an ideal 
microcosm to study this phenomenon. The city’s growing network of educational 
institutions, combined with increasing use of platforms like Google Classroom, 
Vedantu, and other LMS tools, makes it a suitable site to examine how digital 
learning influences Gen Z’s cognitive development (Vidani, 2016). 
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This study, therefore, focuses on examining the impact of digital learning 
platforms on Gen Z learners in Ahmedabad with specific reference to their critical 
thinking and knowledge enhancement (Bhatt, Patel, & Vidani, 2017). While 
several studies have explored digital learning globally, limited research exists on 
how such platforms affect learners in developing urban contexts like 
Ahmedabad, where accessibility, affordability, and digital literacy vary 
considerably (Niyati & Vidani, 2016). Understanding these dimensions is 
essential for educators, policymakers, and technology developers aiming to 
design inclusive and effective digital education systems (Pradhan, Tshogay, & 
Vidani, 2016). 

The research aims to explore whether the increasing reliance on digital 
learning tools significantly contributes to critical thinking and knowledge 
enhancement among Gen Z learners (Modi, Harkani, Radadiya, & Vidani, 2016). 
By analyzing perceptions, engagement patterns, and learning outcomes, this 
study seeks to bridge the gap between technological potential and pedagogical 
effectiveness. Ultimately, the findings will provide valuable insights into how 
digital education can be optimized to foster intellectual growth and equip 
learners with the analytical and cognitive skills required to thrive in a 
technology-driven world (Vidani, 2016). 
Research Objectivies 

1. To examine the extent to which digital learning platforms enhance critical 
thinking among Gen Z students in Ahmedabad. 

2. To assess how digital platforms contribute to knowledge enhancement in 
this demographic. 

3. To explore the relationship between usage patterns of digital platforms 
and learning outcomes. 

4. To provide recommendations for educators and policymakers on effective 
integration of digital tools. 

 
LITERATURE REVIEW 
1. Introduction and Scope 

The rapid diffusion of digital learning platforms has reshaped educational 
delivery, learner engagement, and the processes that underlie critical thinking 
and knowledge construction. Digital tools range from simple content repositories 
and video lectures to adaptive Smart Learning Technologies (SLTs), collaborative 
platforms, gamified apps, and AI-driven tutors. Scholarship on these tools spans 
experimental studies, mixed-methods evaluations, and design-based research; 
together they suggest that technology can support higher-order cognitive skills 
— but only under specific pedagogical and contextual conditions (task design, 
teacher mediation, access, and learner digital literacy (Sukhanandi, Tank, & 
Vidani, 2018). 
2. Generation Z: Digital Natives With Distinct Learning Profiles 

Generation Z (roughly born 1997–2012) is frequently characterized as the 
first cohort to grow up immersed in digital media. Empirical work on Gen Z 
learners highlights preferences for multimodal, bite-sized content, social and 
peer learning, immediacy, and personalization — characteristics that align well 
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with contemporary EdTech affordances but do not, by themselves, guarantee 
deep learning or critical engagement (Singh, Vidani, & Nagoria, 2016). 
Researchers warn that familiarity with technology can produce surface-level 
engagement (quick interactions, skimmed content) unless instruction explicitly 
requires analysis, evaluation, or synthesis (Mala, Vidani, & Solanki, 2016). These 
behavioral tendencies shape how digital interventions should be designed to 
foster critical thinking and durable knowledge enhancement among Gen Z 
(Dhere, Vidani, & Solanki, 2016).  
3. Smart Learning Technologies (Slts) and Critical Thinking 

SLTs — adaptive platforms, analytics-enabled systems, and AI tutors — 
are designed to individualize learning paths, provide immediate feedback, and 
scaffold tasks to learners’ levels. Several quasi-experimental and experimental 
studies report positive effects of SLTs on measures of critical thinking and 
problem solving when these systems are used as part of carefully structured 
curricula. For instance, Tang’s work on SLTs found statistically significant 
improvements in students’ cognitive competence and critical thinking when 
algorithmic scaffolding and targeted feedback were present (Singh & Vidani, 
2016). However, the benefits are conditional: SLTs must present tasks that require 
reasoning (not only correct/incorrect responses), preserve cognitive effort (avoid 
over-automation), and be integrated with teacher guidance to avoid shallow use. 
Critiques also note potential risks of over-reliance on algorithmic outputs that 
may reduce deep processing unless pedagogically counterbalanced (Vidani & 
Plaha, 2016).  
Mechanisms. The mechanisms through which SLTs may enhance critical 
thinking include adaptive sequencing (matching task difficulty to ability), 
targeted feedback (highlighting reasoning steps and misconceptions), and 
multimodal representations (simulations and visualizations) that support 
abstraction and transfer (Vidani & Plaha, 2016). These mechanisms promote 
metacognitive reflection when platforms require learners to explain choices or 
revise reasoning based on feedback (Vidani & Plaha, 2016).  

Limitations and caveats. Several studies and commentaries caution that 
SLTs are not panaceas. If learners use AI or algorithmic assistance as substitutes 
for reasoning (e.g., having an AI produce an answer without reflection), cognitive 
gains may be limited or reversed. Thus, the design of tasks and the role of 
teachers remain central to realizing SLTs’ promise (Vidani & Plaha, 2016).  
4. Collaborative Digital Tools and Peer Learning 

A robust strand of literature examines social and collaborative features — 
discussion boards, shared editors, synchronous whiteboards, and LMS-mediated 
group tasks (Vidani & Plaha, 2016). Research indicates collaborative digital tools 
can increase engagement, visibility of reasoning (through version histories and 
comment threads), and provide low-stakes environments for experimental 
thinking, thereby supporting critical discussion and peer critique (Vidani & 
Plaha, 2016). Oskarita & Arasy’s mixed-methods study with secondary students 
showed gains in engagement and indicators of critical thinking where digital 
collaboration was scaffolded by teachers and tasks were open-ended (Vidani & 
Plaha, 2016). However, benefits are bounded by digital literacy, classroom 
culture (willingness to critique peers), and whether tasks require original 
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reasoning rather than copying. When collaboration is superficial or poorly 
scaffolded, gains in higher-order skills do not materialize (Vidani & Plaha, 2016).  
5. Gamification, Simulations, and Logical Reasoning 

Gamified learning environments, simulations, and interactive problem 
sets are frequently tested for domain-specific reasoning (e.g., mathematical logic, 
scientific inquiry) (Vidani & Plaha, 2016). Studies show that when gamified 
elements are aligned with curricular goals and include feedback loops, learners 
exhibit improved logical problem solving and transfer. Espinoza-Cedeño and 
colleagues found that digital teaching resources improved autonomous problem 
solving and motivation among middle-level learners, especially when coupled 
with classroom debriefs and teacher mediation. Yet, as with other tools, 
effectiveness depends on alignment: games that reward speed or points rather 
than analysis risk promoting superficial strategy over reasoning (Vidani & Plaha, 
2016).  
6. Measurement and Operationalization of “Critical Thinking” 

One methodological challenge across the literature is heterogeneous 
operationalization of critical thinking. Some researchers deploy standardized 
instruments (e.g., Watson-Glaser), others use performance tasks with analytic 
rubrics, while still others rely on self-report measures of perceived analytical 
ability (Vidani & Plaha, 2016). This diversity complicates cross-study synthesis: 
experimental studies using standardized tests can show causal effects but may 
miss domain specificity, while qualitative and design studies provide rich 
process data but limited generalizability (Vidani & Plaha, 2016). Best practice 
moving forward involves combining standardized pre/post measures with task-
based rubrics and qualitative indicators (think-aloud protocols, teacher 
observations) to capture both measurable gains and processual changes in 
reasoning (Vidani & Plaha, 2016).  
7. Context Matters: Equity, Access, and the Indian Landscape 

Global evidence must be interpreted through local contexts. India’s 
EdTech ecosystem expanded rapidly during and after COVID-19, driven by 
increased smartphone penetration, falling data costs, and institutional adoption 
of LMS and virtual classrooms (Vidani & Plaha, 2016). Policy initiatives (e.g., 
Digital India, NEP 2020’s digital components, and National Digital Education 
Architecture) have pushed infrastructure and digital literacy agendas forward. 
Nevertheless, equity gaps persist: device access, household connectivity, and 
teacher readiness vary, producing heterogeneous outcomes (Vidani & Plaha, 
2016). Large-scale reports and analyses (KPMG, UNESCO) note that EdTech can 
democratize access but only with parallel investments in teacher PD, localized 
content, and infrastructure (Vidani & Plaha, 2016).  

Ahmedabad as a study site. Ahmedabad is a rapidly developing 
educational hub with a mixed ecosystem of public and private institutions that 
have increasingly adopted LMS, virtual classrooms, and EdTech (e.g., Google 
Classroom, national/international platforms) (Vidani & Plaha, 2016). However, 
city-level studies indicate variability in outcomes linked to socio-economic 
status, device access, and pedagogical integration — precisely the mediators this 
current study seeks to examine in relation to Gen Z learners’ critical thinking and 
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knowledge enhancement. Local analyses suggest the need to disaggregate by 
income, urban-rural origin, and institutional support to reveal equity 
implications (Vidani & Plaha, 2016).  
8. Pedagogical Mediation and Teacher Roles 

Across strands, teacher mediation emerges as a decisive factor. Digital 
platforms that leave teacher roles undefined tend to produce neutral or mixed 
learning outcomes; conversely, teacher-scaffolded digital tasks, formative 
feedback loops, and structured peer-review protocols amplify cognitive benefits 
(Vidani & Plaha, 2016). Professional development models that help teachers 
design inquiry-based digital tasks and interpret platform analytics are associated 
with stronger gains in reasoning (Vidani & Plaha, 2016). Thus, any claims about 
platform efficacy must account for teacher competence and instructional design 
(Vidani, Meghrajani, & Siddarth, 2023) (Rathod, Meghrajani, & Vidani, 2022).  
9. Synthesis and Implications for the Present Study 

The literature converges on several points relevant to a study of Gen Z in 
Ahmedabad: 

1. Digital platforms can support critical thinking and knowledge 
enhancement, but effects are conditional on task design, feedback quality, 
and teacher mediation (Vidani, Meghrajani, & Siddarth, 2023) (Rathod, 
Meghrajani, & Vidani, 2022).  

2. SLTs and adaptive systems hold promise through personalization and 
feedback, yet risk lowering cognitive effort if used to substitute reasoning 
(Vidani, Meghrajani, & Siddarth, 2023) (Rathod, Meghrajani, & Vidani, 
2022).  

3. Collaborative and gamified tools increase engagement and provide traces 
of reasoning, but only produce higher-order gains when tasks are open-
ended and scaffolded (Vidani, Meghrajani, & Siddarth, 2023) (Rathod, 
Meghrajani, & Vidani, 2022).  

4. Indian contexts like Ahmedabad offer fertile ground to study these 
dynamics, but equity and teacher readiness must be explicitly measured 
as moderating variables(Vidani, Das, Meghrajani, & Singh, 2023).  

10. Gaps and Directions for Research 
Despite progress, gaps remain: (a) rigorous, mixed-methods work in 

urban Indian contexts that triangulates standardized tests, performance tasks, 
and qualitative classroom data; (b) disaggregated equity analyses within urban 
centers; (c) longitudinal studies tracking whether short-term cognitive gains 
persist; and (d) careful study of how Gen Z actually uses AI features (assistive vs. 
substitutive) and the downstream effects on reasoning. The present Ahmedabad 
study can address these by combining pre/post measures of critical thinking, 
task-based rubrics, surveys of platform use patterns (including gender 
differences), and teacher interviews — thereby linking measured outcomes to 
usage mechanisms(Vidani, Das, Meghrajani, & Chaudasi, 2023).  
Research Gap 

Although several studies have explored the effectiveness of digital 
learning platforms, limited attention has been given to understanding the 
influence of gender on learners’ perceptions, engagement, and overall experience 
within these platforms. Most existing research focuses broadly on technology 
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adoption, usability, or academic performance, but rarely compares how male and 
female learners differ in their interaction patterns, motivation levels, and critical 
thinking skills when using digital tools(Bansal, Pophalkar, & Vidani, 2023). 
Moreover, many previous studies were conducted in developed countries, where 
access to digital resources and technological literacy is comparatively high. This 
leaves a gap in understanding how gender dynamics function in developing 
contexts, where accessibility, affordability, and institutional support may vary 
significantly (Chaudhary, Patel, & Vidani, 2023). 

Additionally, earlier research has often analyzed digital learning in 
general terms without breaking it down into specific components such as user-
friendliness, feedback mechanisms, logical reasoning, or engagement through 
interactive features. The present study addresses this gap by examining thirteen 
distinct variables that capture a comprehensive picture of digital learning 
behavior. It also incorporates statistical testing (Chi-square and correlation 
analysis) to identify the strength and significance of gender-based differences 
(Patel, Chaudhary, & Vidani, 2023). 

Furthermore, few studies have reported on the internal reliability of their 
research instruments when studying digital learning attitudes. This study fills 
that gap through a high Cronbach’s Alpha (.920), confirming strong 
reliability(Sharma & Vidani, 2023). Hence, this research contributes to bridging 
the gap by providing empirical evidence on gender-based differences in digital 
learning experiences in the Indian context, guiding future innovations in 
inclusive educational technology (Sharma & Vidani, 2023). 
Hypothesis  

1. There is a significant relationship between gender and ease of access to 
digital platforms. 

2. There is a significant relationship between gender and user-friendliness of 
platforms. 

3. There is a significant relationship between gender and knowledge beyond 
classroom learning. 

4. There is a significant relationship between gender and critical thinking 
skills. 

5. There is a significant relationship between gender and logical reasoning 
ability. 

6. There is a significant relationship between gender and motivation through 
digital platforms. 

7. There is a significant relationship between gender and engagement via 
interactive features. 

8. There is a significant relationship between gender and analysis of multiple 
perspectives. 

9. There is a significant relationship between gender and confidence in 
evaluating credibility. 

10. There is a significant relationship between gender and communication via 
collaboration. 

11. There is a significant relationship between gender and feedback 
usefulness. 
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12. There is a significant relationship between gender and teacher guidance in 
using platforms. 

13. There is a significant relationship between gender and overall knowledge 
enhancement. 
 

Table 1. Validation of Questionaire 

Statements Citations 

I find digital learning platforms easy to access 
and use. 

(Vidani, 2015) 

The design and navigation of digital platforms 
are user-friendly. 

(Vidani & Solanki, 2015) 

Digital platforms provide me with knowledge 
beyond my regular classroom learning. 

(Vidani, 2015) 

I believe that digital learning helps me develop 
critical thinking skills. 

(Vidani, 2015) 

Online tasks and problem-solving activities 
improve my logical reasoning ability. 

(Vidani, 2015) 

I feel more motivated to learn when I use digital 
learning platforms. 

(Solanki & Vidani, 2016) 

Interactive features (quizzes, polls, games) 
make learning more engaging. 

(Vidani, 2016) 

Digital platforms encourage me to analyze 
information from multiple perspectives. 

(Bhatt, Patel, & Vidani, 2017) 

I feel confident in evaluating the credibility of 
information accessed through digital platforms. 

(Niyati & Vidani, 2016) 

Group discussions or peer collaboration on 
digital platforms improve my communication 
and teamwork skills. 

(Pradhan, Tshogay, & Vidani, 
2016) 

Feedback from digital platforms 
(quizzes/tests) helps me identify and correct 
mistakes. 

(Modi, Harkani, Radadiya, & 
Vidani, 2016) 

Teachers guide me effectively in using digital 
platforms for my academic growth. 

(Vidani, 2016) 

Digital platforms positively contribute to my 
overall knowledge enhancement. 

(Vidani, 2015) 

Learning through digital platforms has 
significantly improved my ability to think 
critically. 

(Vidani & Solanki, 2015) 

I am likely to continue using digital learning 
platforms in the future. 

(Vidani, 2015) 

Source: Author’s compilation 
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METHODOLOGY 
Table 2. Research Methodology 

Research Design Descriptive 

Sample Method Non-Probability - Convenient Sampling method 

Data Collection 
Method 

Primary method 

Data Collection 
Method 

Structured Questionnaire 

Type of Questions Close ended 

Data Collection mode Online through Google Form 

Data Analysis 
methods 

Tables 

Data Analysis Tools SPSS and Excel 

Sampling Size 172 

Survey Area Ahmedabad 

Sampling Unit Students, Private and government Job employees, Businessmen, 
Home maker, Professionals like CA, Doctor etc. 

Source: Author’s compilation 
 
Demographic Summary 

The demographic summary of the respondents shows that the majority 
were male (69.8%), while females accounted for 30.2% of the sample. Most 
participants were young adults aged 18–25 years (88.4%), followed by smaller 
proportions in the 26–32 years (7.0%) and 33–40 years (4.7%) age groups. In terms 
of educational qualifications, respondents were fairly distributed, with 
postgraduates (32.6%) forming the largest group, followed by those with HSC 
(30.2%), graduates (27.9%), and a smaller proportion holding doctorates (9.3%). 
Regarding occupation, an overwhelming majority were students (88.4%), while 
others were professionals (4.7%), businesspersons (4.7%), and those in jobs 
(2.3%). Income distribution revealed that most respondents earned below ₹10,000 
(65.1%), while 11.6% earned ₹10,001–₹20,000, 7.0% earned ₹20,001–₹40,000, and 
16.3% reported incomes above ₹40,000. This indicates that the sample 
predominantly consisted of young, student respondents with relatively low 
income levels. 
Cronbach Alpha 

The Cronbach’s Alpha value of 0.920 for the 15 items indicates a very high 
level of internal consistency and reliability of the scale. Since values above 0.70 
are generally considered acceptable, and those above 0.90 are regarded as 
excellent, this result suggests that the items are strongly correlated and measure 
the construct consistently. Therefore, the instrument used in this analysis can be 
considered highly reliable. 
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Table 3. Results of Hypothesis Testing 

Sr.
No
. 

Alternate Hypothesis 
Result p 
= 

> / 
< 
0.0
5 

Accept / 
Reject Null 
Hypothesis 

R 
val
ue 

Relationshi
p 

1 

There is a significant 
relationship between 
gender and ease of 
access to digital 
platforms. 

.000 
< 
0.0
5 

Reject Null .228 
Weak 
Positive 

2 

There is a significant 
relationship between 
gender and user-
friendliness of 
platforms. 

.000 
< 
0.0
5 

Reject Null .324 
Moderate 
Positive 

3 

There is a significant 
relationship between 
gender and knowledge 
beyond classroom 
learning. 

.014 
< 
0.0
5 

Reject Null .146 
Weak 
Positive 

4 

There is a significant 
relationship between 
gender and critical 
thinking skills. 

.002 
< 
0.0
5 

Reject Null .234 
Weak 
Positive 

5 

There is a significant 
relationship between 
gender and logical 
reasoning ability. 

.000 
< 
0.0
5 

Reject Null .278 
Moderate 
Positive 

6 

There is a significant 
relationship between 
gender and motivation 
through digital 
platforms. 

.014 
< 
0.0
5 

Reject Null .184 
Weak 
Positive 

7 

There is a significant 
relationship between 
gender and engagement 
via interactive features. 

.000 
< 
0.0
5 

Reject Null .475 
Strong 
Positive 

8 

There is a significant 
relationship between 
gender and analysis of 
multiple perspectives. 

.063 
> 
0.0
5 

Accept Null .151 
Weak 
Positive 
(NS) 

9 

There is a significant 
relationship between 
gender and confidence 
in evaluating credibility. 

.000 
< 
0.0
5 

Reject Null .280 
Moderate 
Positive 
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Sr.
No
. 

Alternate Hypothesis 
Result p 
= 

> / 
< 
0.0
5 

Accept / 
Reject Null 
Hypothesis 

R 
val
ue 

Relationshi
p 

10 

There is a significant 
relationship between 
gender and 
communication via 
collaboration. 

.005 
< 
0.0
5 

Reject Null .209 
Weak 
Positive 

11 

There is a significant 
relationship between 
gender and feedback 
usefulness. 

.000 
< 
0.0
5 

Reject Null .023 Negligible 

12 

There is a significant 
relationship between 
gender and teacher 
guidance in using 
platforms. 

.003 
< 
0.0
5 

Reject Null .105 
Very Weak 
Positive 

13 

There is a significant 
relationship between 
gender and overall 
knowledge 
enhancement. 

.002 
< 
0.0
5 

Reject Null 
-
.010 

No 
Relationshi
p 

Source: Author’s Compilation 
 
RESULTS AND DISCUSSION 

The findings of this study provide an in-depth understanding of the 
perceptions and attitudes of respondents toward digital learning platforms, 
emphasizing their usability, interactivity, and effectiveness in enhancing 
academic and cognitive skills. A total of 175 responses were collected, out of 
which 172 were valid. The demographic profile indicates that a majority of the 
respondents were male (69.8%) and within the age group of 18–25 years (88.4%), 
reflecting a predominantly young and student-oriented sample. Most 
participants were students (88.4%), and a significant portion (65.1%) had an 
income below ₹10,000, suggesting that the sample primarily consisted of college 
or university students relying on digital platforms for learning purposes. 

The frequency analysis revealed that respondents generally held a 
favorable view of digital learning platforms. Over half of the participants (55.8%) 
strongly agreed that digital learning platforms are easy to access and use, and 
41.9% agreed that the design and navigation of these platforms are user-friendly. 
This indicates that the technological interface of digital platforms is largely 
intuitive and supportive of learners’ needs. Additionally, 51.1% of respondents 
either strongly agreed or agreed that these platforms provide knowledge beyond 
traditional classroom learning, highlighting the potential of digital learning in 
supplementing academic content and fostering independent exploration. 
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Regarding critical thinking and logical reasoning, the responses were slightly 
more varied. While 42% of participants either strongly agreed or agreed that 
digital learning enhances critical thinking skills, a notable 34.9% remained 
neutral, suggesting that not all learners perceive digital platforms as equally 
effective in stimulating analytical capabilities. Similarly, 53.5% agreed that online 
tasks and problem-solving activities improve logical reasoning, indicating that 
interactive components of digital platforms may positively influence cognitive 
skill development. 

Motivation and engagement emerged as important dimensions of digital 
learning effectiveness. About 46.5% of respondents felt more motivated when 
using digital platforms, while 60.5% agreed that interactive features such as 
quizzes and polls make learning more engaging. These results underscore the 
importance of gamification and interactive learning design in maintaining 
student interest. Furthermore, the findings indicate that 62.8% of respondents 
believe digital platforms encourage them to analyze information from multiple 
perspectives, suggesting that such tools promote multidimensional thinking and 
information literacy. 

From a pedagogical perspective, responses related to teacher guidance 
and feedback systems on digital platforms were mixed. While 44.2% agreed that 
teachers guide them effectively in using digital platforms, a significant portion 
(37.2%) remained neutral, reflecting a potential gap in teacher-student interaction 
within digital learning environments. However, 58.1% acknowledged that 
feedback from digital assessments helps them identify and correct mistakes, 
reinforcing the value of digital evaluation mechanisms in self-directed learning. 
The reliability test produced a high Cronbach’s Alpha value of 0.920, indicating 
strong internal consistency among the variables measuring digital learning 
attitudes. This confirms that the scale used in this study reliably captures 
students’ perceptions toward various aspects of digital learning. 

The Chi-square tests revealed statistically significant relationships 
between gender and several digital learning variables, such as ease of access (p = 
0.000), user-friendly design (p = 0.000), development of critical thinking (p = 
0.002), and engagement through interactive features (p = 0.000). These results 
suggest that male and female respondents differ significantly in how they 
perceive and interact with digital platforms, possibly due to varying levels of 
digital exposure and usage preferences. 

Overall, the discussion highlights that students demonstrate a strong 
inclination toward digital learning platforms due to their accessibility, 
interactivity, and knowledge enhancement potential. However, neutral 
responses in some areas indicate the need for better instructional support, 
improved digital pedagogy, and balanced engagement strategies to ensure 
inclusive and effective learning outcomes across diverse learner groups. 
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Theoretical Implications 
The findings of this study on the perception of respondents toward digital 

learning platforms contribute significantly to the theoretical understanding of 
technology adoption, online learning behavior, and educational psychology. The 
research builds upon and extends existing theories such as the Technology 
Acceptance Model (TAM), Constructivist Learning Theory, and Self-
Determination Theory (SDT), providing a comprehensive framework to 
understand how learners perceive, engage with, and benefit from digital learning 
environments. 

Firstly, the study strongly supports the Technology Acceptance Model 
(TAM), which suggests that perceived usefulness and perceived ease of use are 
the primary determinants of an individual’s intention to adopt new technology. 
The results revealed that a majority of respondents found digital learning 
platforms easy to access, user-friendly, and effective in improving their learning 
experience. This aligns with the TAM proposition that when learners perceive 
digital tools as beneficial and simple to use, they are more likely to engage with 
them. The study thus reinforces the importance of designing platforms that are 
intuitive and efficient, reducing technological barriers to adoption. Moreover, the 
strong positive attitudes toward accessibility and usability indicate that 
perceived ease of use directly contributes to users’ satisfaction and continued 
learning behavior in digital contexts. 

Secondly, the results contribute to the Constructivist Learning Theory, 
which emphasizes that learners construct knowledge through active 
engagement, collaboration, and reflection. The study found that a large 
proportion of students felt that digital learning platforms help them acquire 
knowledge beyond traditional classrooms and enable them to analyze 
information from multiple perspectives. This suggests that digital platforms, 
through interactive and multimedia features, facilitate a constructivist learning 
process where learners actively participate, explore, and internalize information. 
Tools like quizzes, discussion forums, and interactive assignments promote 
higher-order cognitive skills such as critical thinking and problem-solving, 
validating the theoretical assertion that learning is an active and self-driven 
process. 

The study’s findings also align with Self-Determination Theory (SDT), 
which posits that motivation in learning arises from the fulfillment of three 
fundamental psychological needs—autonomy, competence, and relatedness. 
Respondents reported that interactive features and instant feedback mechanisms 
increase motivation and engagement, indicating that digital platforms provide a 
sense of control (autonomy), measurable progress (competence), and connection 
through peer interactions (relatedness). This theoretical alignment suggests that 
well-designed digital platforms can nurture intrinsic motivation among learners, 
leading to deeper engagement and sustained learning outcomes. 
Additionally, the study contributes to the Diffusion of Innovation Theory, which 
explains how innovations are adopted within a population. The predominantly 
young demographic’s positive perception of digital learning indicates that 
students act as early adopters of educational technology, influencing broader 
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institutional acceptance. This finding emphasizes the social aspect of technology 
diffusion, where peer usage and institutional endorsement can accelerate 
adoption rates. 

Lastly, the study extends the theoretical discourse on digital pedagogy 
and educational psychology, suggesting that cognitive and motivational 
outcomes in online learning depend not only on technological functionality but 
also on instructional design and educator involvement. The neutrality observed 
in responses regarding teacher guidance highlights the importance of human 
facilitation within technology-driven education—a balance between automation 
and mentorship that future theoretical models must integrate. 
In summary, the study advances multiple theoretical frameworks by illustrating 
how ease of use, motivation, interactivity, and cognitive engagement intersect to 
shape learners’ perceptions and behaviors toward digital learning platforms. It 
reaffirms that the effectiveness of digital education lies not only in technological 
innovation but in the psychological, pedagogical, and social dimensions that 
support meaningful learning experiences. 
Practical Implications 

The findings of this study on the perception of respondents toward digital 
learning platforms hold significant practical implications for educators, 
policymakers, institutions, and technology developers seeking to enhance the 
effectiveness and inclusiveness of online education. As digital platforms become 
central to modern learning, these insights can help stakeholders design strategies 
that optimize learning outcomes, promote engagement, and ensure equitable 
access to educational opportunities. 

Firstly, educational institutions can apply these findings to improve their 
digital infrastructure and curriculum delivery. Since most respondents found 
digital learning platforms easy to access and user-friendly, institutions should 
continue investing in systems that prioritize intuitive navigation, flexibility, and 
accessibility. However, the neutral responses on aspects like critical thinking and 
analytical skill development indicate the need for content that encourages active 
learning rather than passive consumption. Institutions can integrate project-
based learning, simulations, and collaborative tasks into online modules to 
promote critical reasoning and problem-solving abilities. Blended learning 
models that combine digital and classroom teaching may also enhance 
comprehension and ensure more interactive learning experiences. 

Secondly, teachers and instructors play a crucial role in the success of 
digital learning. The study highlighted that while many respondents received 
guidance from teachers in using digital tools, a considerable number remained 
neutral, implying a lack of sufficient interaction or support. Therefore, 
professional development programs should focus on training educators in digital 
pedagogy, online student engagement, and the use of interactive teaching 
technologies. Teachers should also adopt continuous feedback mechanisms 
through discussion forums, live sessions, and automated assessments to create a 
more personalized learning environment. By doing so, instructors can bridge the 
gap between technological delivery and human connection, which remains vital 
in fostering effective learning experiences. 
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From the perspective of digital learning platform developers, the results 
underscore the importance of designing platforms that cater to both cognitive 
engagement and user motivation. Since a large proportion of learners found 
features such as quizzes, polls, and interactive exercises engaging, platform 
designers should focus on gamification and microlearning techniques to sustain 
learner interest. Additionally, developers must ensure that digital platforms are 
inclusive—providing accessibility features for learners with disabilities, offering 
multi-language options, and optimizing interfaces for mobile use. As 
affordability remains a concern for low-income learners, lightweight applications 
with offline capabilities should be prioritized to expand access in remote or 
economically disadvantaged areas. 

For policymakers and government education authorities, the findings 
suggest the need to strengthen digital literacy and infrastructure across 
educational institutions. The dominance of young respondents with limited 
income levels reflects the growing reliance of students on cost-effective online 
learning solutions. Governments can introduce initiatives such as subsidized 
internet access for students, digital learning hubs in rural regions, and public-
private partnerships to develop educational technology ecosystems. 
Furthermore, standardized frameworks for digital education quality and 
certification can help ensure the credibility and consistency of online learning 
outcomes across institutions. 

Lastly, students themselves must recognize the opportunities that digital 
learning presents for self-directed learning. By leveraging online resources, 
students can develop technical proficiency, time management, and analytical 
thinking—skills that are increasingly valued in the digital economy. 
In conclusion, the study’s findings underscore that digital learning is not merely 
a technological innovation but a transformative educational model requiring 
coordinated efforts from educators, developers, policymakers, and learners. 
When thoughtfully implemented, these practical measures can enhance learning 
quality, accessibility, and engagement, ultimately creating a more adaptive, 
inclusive, and future-ready education system. 
 
CONCLUSIONS  

The study on the perception of respondents toward digital learning 
platforms provides a comprehensive understanding of how learners experience, 
evaluate, and engage with digital modes of education in the modern era. As 
education increasingly shifts toward technology-driven environments, the 
findings highlight that digital learning platforms have become essential tools for 
facilitating flexible, accessible, and interactive learning. The results indicate that 
most respondents hold a positive perception of these platforms, recognizing their 
ability to enhance knowledge, improve engagement, and promote independent 
learning. However, the study also identifies areas that require further 
improvement, particularly in enhancing critical thinking, teacher interaction, and 
inclusivity. 
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The demographic profile revealed that the majority of respondents were 
students aged between 18 and 25 years, reflecting that younger generations are 
at the forefront of adopting digital education. Most respondents belonged to low-
income groups, suggesting that digital learning serves as an affordable and 
accessible educational alternative. This finding reinforces the growing 
importance of digital platforms in democratizing education by overcoming 
geographical and financial barriers. However, it also signals the need for greater 
infrastructural support to ensure that digital learning remains equally effective 
for learners from all economic backgrounds. 

The results of the frequency and percentage analysis confirmed that 
digital learning platforms are perceived as easy to use, user-friendly, and 
effective in delivering quality education. The respondents acknowledged that 
these platforms allow them to gain knowledge beyond traditional classrooms, 
thereby supporting continuous and lifelong learning. Interactive tools such as 
quizzes, polls, and multimedia lectures were found to significantly enhance 
engagement and motivation. These findings align with existing educational 
theories that emphasize learner-centered approaches, where engagement and 
interactivity play crucial roles in enhancing learning outcomes. 

Despite the overall positive responses, some participants expressed 
neutrality regarding the extent to which digital platforms improve critical 
thinking and analytical abilities. This indicates that while technology facilitates 
learning, its true educational value depends on the quality of instructional design 
and pedagogical guidance. Similarly, the neutral opinions regarding teacher 
guidance reflect that human interaction remains a vital component of effective 
learning. Therefore, digital education should not aim to replace teachers but 
rather to complement and empower them with tools that make learning more 
dynamic and accessible. 

The Chi-square analysis revealed significant relationships between gender 
and several perception variables, including ease of use, engagement, and 
motivation, suggesting that demographic factors influence digital learning 
experiences. This finding highlights the importance of designing inclusive and 
adaptive digital platforms that cater to diverse user preferences and learning 
styles. The high Cronbach’s Alpha value (0.920) confirms that the measurement 
scales used in the study were reliable, validating the consistency of the collected 
responses. 

In conclusion, the study establishes that digital learning platforms are 
reshaping the educational landscape by providing flexibility, accessibility, and 
interactivity that traditional systems often lack. However, the successful 
integration of digital learning requires a balanced combination of technology, 
pedagogy, and human interaction. Educators must adopt innovative digital 
teaching strategies, platform developers should focus on user-centered designs, 
and policymakers must ensure equitable access to digital resources. By 
addressing these factors collaboratively, digital learning can evolve into a 
transformative educational model that not only enhances academic performance 
but also prepares learners for the demands of a globalized, knowledge-driven 
world. 
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RECOMMENDATIONS 
Recommendations for Future Research/ Future Scope of the Study 

The study on the perception of respondents toward digital learning 
platforms has provided valuable insights into the ways in which students interact 
with, perceive, and benefit from online education. However, given the evolving 
nature of digital technologies and the dynamic educational environment, there 
remains significant potential for future research to explore this topic in greater 
depth. Future studies should aim to address the limitations of this research and 
expand its scope to offer a more holistic understanding of digital learning and its 
long-term implications. 

Firstly, future research should consider expanding the sample size and 

demographic diversity to ensure broader representation. This study primarily 
focused on young students within the age group of 18–25 years, most of whom 
belonged to low-income backgrounds. While this provided insights into the 
perceptions of a technologically active group, future studies should include 
respondents from varied age groups, professions, and socio-economic statuses. 
Including working professionals, educators, and adult learners would help to 
understand how different demographic factors—such as age, income, 
occupation, and digital literacy—affect attitudes toward digital learning. 
Additionally, comparing rural and urban learners could provide valuable 
insights into how access to digital infrastructure shapes perceptions and learning 
outcomes. 

Secondly, there is scope to conduct longitudinal studies that examine 
how perceptions and learning outcomes evolve over time. Since digital education 
continues to change with new technologies such as artificial intelligence, virtual 
reality, and adaptive learning systems, a longitudinal approach can help 
understand whether the positive attitudes observed in this study are sustained 
or transformed as learners engage with new innovations. Such studies could also 
evaluate how continuous exposure to digital learning impacts students’ 
academic performance, motivation, and critical thinking skills in the long run. 

Thirdly, future researchers should explore the pedagogical dimensions of 

digital learning, focusing on the role of teachers, instructional design, and 
student engagement strategies. Although this study found that many learners 
perceive digital platforms as easy to use and engaging, some respondents 
expressed neutrality regarding teacher support and critical skill development. 
Future research could investigate how the integration of blended learning, 
virtual mentoring, and interactive pedagogy influences student satisfaction and 
performance. Moreover, the impact of teacher training and digital competency 
on the effectiveness of online education could be a valuable area of study. 

Another promising direction would be to examine the technological and 

psychological aspects of digital learning. Researchers can explore how cognitive 
load, screen fatigue, attention span, and motivation influence learning efficiency 
in digital environments. Investigating the role of artificial intelligence, data 
analytics, and gamification in enhancing personalized learning experiences could 
also provide new insights. Such studies would help developers design more user-
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centered and adaptive learning platforms that cater to individual needs and 
preferences. 

Lastly, future studies should consider conducting cross-cultural or 

international comparisons to identify how cultural differences, educational 
systems, and technological readiness affect digital learning perceptions. This 
would provide a global perspective and help policymakers design inclusive 
strategies that promote equitable access to digital education worldwide. 

In conclusion, the future scope of this study lies in deepening the 
understanding of digital learning through broader, longitudinal, and 
interdisciplinary approaches. By integrating perspectives from education, 
psychology, and technology, future research can contribute to building more 
effective, inclusive, and innovative digital learning ecosystems that cater to the 
diverse needs of learners in a rapidly digitalizing world. 
  
FURTHER STUDY 
 This research still has limitations so that further research is needed on the 
topic To Study the Impact of Digital Learning Platform on Genz`S: Creative 
Thinking and Knowledge Enhancement to perfect this research and increase 
insight for readers and writers. 
 
REFERENCES 
Ahmedabad/India-focused online education study (researchgate listing).  
Bansal, A., Pophalkar, S., & Vidani, C. (2023). A Review of Ed-Tech Sector in 

India. International Journal of Management Analytics (IJMA), 1(1), 63-84. 
Bhatt, V., Patel, S., & Vidani, J. N. (2017, February). START-UP INDIA: A 

ROUGH DIAMOND TO BE POLISHED. National Conference on Startup 
India: Boosting Entrepreneurship (pp. 61-67). Pune: D.Y. Patil University 
Press. 

Biharani, S., & Vidani, J. N. (2018). ENTREPRENEURSHIP: CAREER 
OPPORTUNITY HAS NO GENDER DISCRIMINATION. Compendium of 
Research Papers of National Conference 2018 on Leadership, Governance 
and Strategic Management: Key to Success (pp. 101-104). Pune: D. Y Patil 
University Press. 

Chaudhary, N., Patel, V., & Vidani, C. J. (2023). A Review of Non-Technical 
Training Programmes Conducted by Corporate Trainers for IT Companies. 
International Journal of Management Analytics (IJMA), 1(1), 85-110. 

Dhere, S., Vidani, J. N., & Solanki, H. V. (2016, November). A SURVEY ON THE 
TOWARDS SATISFATION LEVEL OF THE CUSTOMER SHOPPING 
MALL'S: AN ANALYTICAL STUDY. International Multidisciplinary 
Journal Think Different, 3(24), 45-50. 

Emerging analyses on AI tools and potential cognitive effects (early MIT study 
reporting). 

Espinoza-Cedeño, L. E., Solorzano-Solorzano, A. A., & Castillo-Bravo, E. F. 
(2024). Digital teaching resources to enhance logical thinking (IJSS / 
SLOAP). 

Lionenko, M., & Huzar, O. (2023). Development of Critical Thinking in the 
Context of Digital Learning. Baltic Journal / PDF. 



Multitech Journal of Science and Technology (MJST) 
Vol.2, No.11, 2025: 871-892  

                                                                                           

  889 
 

Mahajan, H., & Vidani, J. (2023). Packaging strategies: Outlook on consumer 
buying behaviour for FMCG products. Journal of Management and 
Entrepreneurship, 17(4), October - December 2023. 

Mala, Vidani, J. N., & Solanki, H. V. (2016, November). GREEN MARKETING-A 
NEw WAY OF MARKETING: A REVIEW APPROACH. International 
Multidisciplinary Journal Think Different, 3(24), 40-44. 

Modi, R., Harkani, N., Radadiya, G., & Vidani, J. N. (2016, August). Startup India: 
Even Diamonds start as Coal. NTERNATIONAL JOURNAL FOR 
INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(8), 111-
116. 

Niyati, B., & Vidani, J. N. (2016, July). Next Generation Children: Smarter or 
Faster. NTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN 
MULTIDISCIPLINARY FIELD, 2(7), 110-114. 

Odedra, K., Rabadiya, B., & Vidani, J. (2018). AN ANALYSIS OF IDENTIFYING 
THE BUSINESS OPPORTUNITY IN AGRO and CHEMICAL SECTOR - 
WITH SPECIAL REFERENCE TO AFRICAN COUNTRY UGANDA. 
Compendium of Research Papers of National Conference 2018 on 
Leadership, Governance and Strategic Management: Key to Success (pp. 96-
100). Pune: D.Y Patil University Press. 

Oskarita, E., & Arasy, H. N. (2024). The Role of Digital Tools in Enhancing 
Collaborative Learning in Secondary Education. International Journal 
(article + PDF). 

Patel, V., Chaudhary, N., & Vidani, C. J. (2023). A Study on Awareness of Various 
Non-Technical Training Programmes Conducted by Corporate Trainers for 
IT Companies in Ahmedabad. International Journal of Management 
Analytics (IJMA), 1(1), 111-132. 

Pathak, K. N., & Vidani, J. N. (2016). A SURVEY ON THE AWARENESS 
SATISFACTION AS WELL ASTO KNOW THE LEVELoF OF THE ONLINE 
SHOPPING AMONG THE PEOPLE OF AHMADABAD CITY. Governance 
in E-commerce: Contemporary Issues & Challenges (pp. 261-275). 
Ahmedabad: GTU. 

Pradhan, U., Tshogay, C., & Vidani, J. N. (2016, July). Short Messages: Its Effect 
on Teenager's Literacy and Communication. NTERNATIONAL JOURNAL 
FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD, 2(7), 
115-120. 

Rathod, H. S., Meghrajani, D. I., & Vidani, J. (2022, December). Influencer 
Marketing: A New Marketing Communication Trend. Shodhsamhita, 
VIII(12(II)), 155-167. 

Research and review on Indian digital learning platforms and EdTech trends. 
Sachaniya, C., Vora, H., & Vidani, J. (2019). A Study on Identifying the Gap 

between Expected service and Actual Service with Special Reference to Suk 
Sagar Gir Resort, Sasan. In P. Rijwani, S. Shome, & D. Danak (Ed.), 
BUSINESS, ECONOMY AND ENVIRONMENT: CORPORATE 
PERSPECTIVES (pp. 162-169). Ahmedabad: Himalaya Publishing House 
Pvt. Ltd. 

 



Jignesh, Nilesh, Vidani   

890 
 

Saxena, M., & Vidani, J. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S. Shah, 
Searching Alternativies (pp. 22-32). Ahmedabad: Routledge - imprint of 
Taylor & Francis group.  

Saxena, M., & Vidani, J. N. (2023). MBA Chai Wala. In M. R. Dixit, S. Bist, & S. 
Shah, Searching Alternativies (pp. 22-32). Ahmedabad: Routledge - imprint 
of Taylor & Francis group. 

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards 
Purchase Intention of Online Courses on Udemy Using Co-Relation with 
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad. 
International Journal of Management Analytics (IJMA), 1(1), 193-212. 

Sharma, S., & Vidani, C. J. (2023). To Study the Consumer Attitude Towards 
Purchase Intention of Online Courses on Udemy Using Regression with 
Reference to English Speaking and Excel Among Gen-Z in Ahmedabad. 
International Journal of Management Analytics (IJMA), 1(2), 213-234. 

Singh, P. K., & Vidani, J. N. (2016, November). PROBLEMS AND PROSPECTS 
OF AGRICULTURE MARKETING IN INDIA. International 
Multidisciplinary Journal Think Different, 3(22), 9-16. 

Singh, P. K., Vidani, J. N., & Nagoria, V. S. ( 2016, July-September). Waste 
Management: Inspire Today for A Better Tomorrow. Journal of Basic and 
Applied Engineering Research, 3(10), 921-926. 

Solanki, H. V., & Vidani, J. N. (2016, November). A NEW ERA OF E-VYAPAR IN 
21ST CENTURY: A REVIEW APPROACH. INTERNATIONAL JOURNAL 
OF MULTIDISCIPLINARY EDUCATIONAL RESEARCH, 5(11(2)), 61-77. 

Solanki, N., & Vidani, J. N. (2016, January). THE STUDY LEGAL ASPECTS OF 
TRADE IN ETHIOPIA. ZENITH International Journal of Multidisciplinary 
Research, 6(1), 226-284. 

Sukhanandi, S., Tank, D., & Vidani, J. N. (2018). ANALYSIS OF THE IMPACT 
OF WORK LIFE BALANCE ON WORKING WOMEN LEADER IN INDIA. 
National Conference 2018 on Leadership, Governance and Strategic 
Management: Key toSuccess (pp. 77-80). Pune: D.Y.Patil University Press. 

Tang, J. (2024). The impact of smart learning technologies on students' cognitive 
competence: enhancing critical thinking. Education and Information 
Technologies / ACM / Springer DOI. 

Vasveliya, M., & Vidani, J. (2019). A Study on Analyzing Gap between Expected 
and Actual Customer Satisfaction Regarding Royal Enfield's Features and 
Services. In P. Rijwani, S. Shome, & D. Danak (Ed.), BUSINESS, ECONOMY 
AND ENVIRONMENT: CORPORATE PERSPECTIVES (pp. 79-85). 
Ahmedabad: Himalaya Publishing House Pvt. Ltd. 

Vidani, J. N. (2015, December ). THE STUDY OF INVESTMENT PATTERN OF 
THE PEOPLE OF BHAVNAGAR DISTRICT. The Indian Writer’s e – 
Journal, 1(1), 1-26. 

Vidani, J. N. (2015, December). “THE STUDY OF THE CONCEPTS OF 
PERSONALITY TRAITS, VALUES, SKILLS AND PERCEPTION OF 
DR.MANMOHANSINGH. The Indian Writer’ s e – Journal, 1(1), 1-14. 

 
 



Multitech Journal of Science and Technology (MJST) 
Vol.2, No.11, 2025: 871-892  

                                                                                           

  891 
 

Vidani, J. N. (2015, December). THE STUDY OF PESTLE ANALYSIS IN KERALA 
STATE. ZENITH International Journal of Multidisciplinary Research, 5(12), 
33-50. 

Vidani, J. N. (2015, Novemmber). Self Aid Group – A Preeminent way for Bucolic 
Female Empowerment. International Journal of Advance Engineering and 
Research Development, 2(11), 351-360. 

Vidani, J. N. (2016). IS ENTREPRENEURSHIP A GENDER BLIND (PART II). 
Indian Journal of Technical Education (IJTE) - Special Issue for ICWSTCSC-
2016, 25-33. 

Vidani, J. N. (2016, December ). Roles of a Bhartiya Nari Vyapari: A Case study 
review Approach. International Journal of Management, IT & Engineering, 
6(12), 328-341. 

Vidani, J. N. (2016, November). Fake Opportunities and Real Challenges of an 
Indian Women Entrepreneurs: A Review Approach. International Journal 
of Multidisciplinary Educational Research, 5(11(3)), 224-237. 

Vidani, J. N. (2016, September). Rural Women Entrepreneurship: "Nari Bani 
Vyapari". International Journal of Management and Research, 1, 208-213. 

Vidani, J. N. (2018). Export and Import Procedures (Vol. 1). Online: Educreation 
Publishing . 

Vidani, J. N. (2018). MERGER AND AQUIsITIONS: A CASE FROM INDIAN 
TELECOM SECTOR VODAFONE & IDEA. Compendium of Research 
Papers of National Conference 2018 on Leadership, Governance and 
Strategic Management: Key to Success (pp. 105-108). Pune: D.Y Patil 
University Press. 

Vidani, J. N. (2018). Overview of Opportunities and Challenges in Marketing 
Strategies of Ecopreneurs for their Eco-Prenrurial Products in the Markets 
of Saurahtra Region. In B. UNNY, D. N. BHATT, & D. S. BHATT (Ed.), 
Transformation Through Strategic and Technological Interventions (pp. 
159-167). Ahmedabad: McGraw Hill Education (India) Private Limited. 

Vidani, J. N. (2019). INFLUENCER MARKETING: A NEW TREND. Nafional 
Conferenee on "Multidisciplinary Research in Socelal Seienes & 
Management Studies. 6, pp. 344-353. Pune: D.Y Patil Institute of 
Management Studies. 

Vidani, J. N. (2020). ROLE OF WOMEN IN AGRICULTURE SECTOR OF INDIA. 
In P. (. Mateen, WOMEN EMPOWERMENT & ECONOMIC 
DEVELOPMENT (pp. 32-47). Kanpur: International Publications. 

Vidani, J. N. (2022). Digital Marketing for Business in #hashtag era (Vol. 1). Delhi, 
India: Publishing Expert. 

Vidani, J. N., & Das, D. S. (2021, August). A Review on Evolution of Social Media 
Influencer Marketing: Reflection on Consumer Behaviour and Consumer’s 
Decision-Making Process. Turkish Online Journal of Qualitative Inquiry 
(TOJQI). Retrieved from 
https://www.tojqi.net/index.php/journal/issue/view/51 

 
 
 



Jignesh, Nilesh, Vidani   

892 
 

Vidani, J. N., & Dholakia, A. (2020). An Introspective Study on Retail Sector The 
Current Scenario in Gujarat and India. In R. B. Chauhan, Management and 
Innovation: Research Study (pp. 1-15). Kanyakumari: Cape Comorin 
Publisher. 

Vidani, J. N., & Pathak, K. N. (2016). A SURVEY ON AWARENESS AND 
SATISFACTION LEVEL OF THE CONSUMERS OF ONLINE GIFTING 
WITH SPECIAL REFERENCE T0 AHMADABAD CITY. Governance in E-
commerce: Contemporary Issues &Challenges (pp. 121-135). Ahmedabad: 
GTU. 

Vidani, J. N., & Plaha, N. G. (2016, November). SWACHH BHARAT: CSR 
INITIATIVE BY INDIAN CORPORATES. International Multidisciplinary 
Journal Think Different, 3(22), 44-50. 

Vidani, J. N., & Plaha, N. G. (2017). AGRIPRENEURSHIP: A REINCARNATION 
OF INDIAN AGRICULTURAL SECTOR. Proceedings of the International 
Conference on Enhancing Economic Productivity and Competitiveness 
through Financial and Monetary Reforms (pp. 154-159). Ahmedabad: GTU. 

Vidani, J. N., & Singh, P. K. (2017). To study the effect of marketing on awareness 
and the use of contraceptive pills in the rural areas with special Reference 
to Ahmedabad District. Services in Emerging Markets (pp. 254-265). 
Ahmedabad: Emerald. 

Vidani, J. N., & Solanki, N. (2015, December). THE STUDY OF FUNDAMENTAL 
CONCEPTS OF MANAGEMENT FOCUSING ON POSDCORB ANALYSIS 
- PARLE INDIA PVT. LTD. EXCEL International Journal of 
Multidisciplinary Management Studies, 5(12), 45-56. 

Vidani, J. N., Chack, P. K., & Rathod, D. N. (2017, February). STARTUP INDIA: 
A CHALLENGING WAY OF THRONES. National Conference on startup 
India: Boosting Entrepreneurship (pp. 111-118). Pune: D. Y. Patil University 
Press. 

Vidani, J. N., Das, S., Meghrajani, I., & Singh, G. (2023, August). Influencer 
Marketing and Gendered Consumer Behavior: An Analysis of Clothing 
Purchases across Different Fashion Categories. Sodhsamhita, 137-157. 

Vidani, J. N., Meghrajani, I., & Siddarth, D. (2023, May). Unleashing the Power of 
Influencer Marketing: A Study on Millennial Consumer Behaviour and its 
Key Antecedents. JOURNAL OF EDUCATION: RABINDRA BHARATI 
UNIVERSITY, XXV(6), 99-117. 

Vidani, J., Das, S., Meghrajani, I., & Chaudasi, C. (2023). Unveiling the Influencer 
Appeal: A Gender-Centric Exploration of Social Media Follower 
Motivations. Rabindra Bharati Journal of Philosophy, 182-203. 

Vidani, J., Jacob, S., & Patel, M. (2019, July - September). MENTAL HEALTH 
START-UP: MOODCAFE. Economic Challenger: An International Journal, 
21(84), 35-42. 


